
Deliver your message better. 



Today’s Consumer Self-Educate 

Consumers 
research online 

and on their 
mobile devices, 

They attend 
events 

They 
participate in 

social 
conversations,  

They consume 
more visual 
content like 
videos and 

infographics —  

Forrester Research: 
“…consumers will find three 
pieces of content about a 
vendor for every  one 
published by marketing or 
sales.” 
 



Consumers research 

• Online at home 
• Online at work 
• Thru mobile devices, 



They attend events 



They participate in social 
conversations… 



They consume more visual content 
like videos and infographics —  

VIDEOS 

PICTURES 

Then Text 
A Visitor from 

Another Planet! 





 Anatomy of One Sponsor Promo 

These are social 
media promos 
we produced 
for two of our 
sponsors.  
 
At right you see 
our web page 
featuring recipe 
ideas.  
 
Notice the big, 
bright pictures 
to attract the 
eye. 



Links to a sponsor’s web site 
are featured on the page 



Article is also 
linked to 

Facebook for  
social interaction 

and comment 



Case Study: Grocery Outlet  
Organic Food Promo 

One of our team members notices 
great availability of organic and 
natural food items at sponsor’s store 
 

•Photographer is dispatched to 
store for photo session. 
 
•Photo album is created on 
Facebook with info about food 
items and links to store info. 
 
•Album is activated and 
“promoted.” 
 



Follow the Link… 

See album post 
on their wall. 

Click on post;  

See variety. 

Click on 
thumbnails and 
read about each 
product. 



Results 
105 total engagements 

Raised customer 
awareness of unknown 
product category 

Repeated comments “I’m 
going to  pick up _____ 
there this week!” 

Majority of respondents on site were middle to upper-middle 
income women, age range of 22 – 45 years and were employed. 



Your Benefits: 

An easy, cost-effective marketing 
path to your potential consumers.  

Consumers gain access to 
knowledge to make informed 

decisions.  

High profile involvement for your 
business.  



Contact the Tulare Downtown Association 

Need help getting started? 
 
Call (559)685-2350 for information on how we can assist you with social 
media for your business.  
 
It’s a free service as a member of the Tulare Downtown Association. 
 
Log onto www.tularedowntown.com anytime to learn of the newest events 
and ideas for downtown association members. 


